


Milk For Children, Diet Conscious 

& Diabetic People 
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Target Market 



NEEDS & CORRESPONDING FEATURES OF  
FLAVRO 6ix 

Target 

Segment 

Percentage Of 

Target 

Segment 

Customer 

Needs 

 

Corresponding 

Benefit 

 

Children (11-14 Age) 100% Å Easily Available 

Å Easy To Carry 

Å Tasty 

Å Flavoro 6ix flavored milk 

available At All Stores 

Å Packed Bottles Of 

Different Quantity 

Å Available In Six Flavors 

Diabetic People 74% Å Low Or Nil Sugar 

Å Easy To Carry 

Å Easily Available 

ÅExclude ,Sugar Free 

Flavored Milk  

Å Packed Bottles 

Å Available At All Stores 

Diet Conscious & 

Cardiac Patient 

94% Å Low Fats 

Å Energetic 

Å Tasty 

Å Easy To Carry 

Å Easily Available 

 

Å Elegant, Low Fat Milk 

Å Packed Bottles 

Å Available At All Stores 

 



Product Mix 

�‡ FLAVOR 6ix, Six Flavor 

�‡ ELEGANT, Low Fat Milk 

�‡ EXCLUDE, Sugar Free Flavor Milk 

Product Mix Strategy 

Positioning In Relation To Competition �± 
Differential Advantage 


